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Strengthening U.S.–Latin American Commercial Relations
Talks in Brazil and Uruguay in October 2007 focused on the commercial and strategic relationships
those countries have with the United States. The talks were part of an ongoing U.S. effort to strengthen
ties throughout the Western Hemisphere.
by

Lorrie Lopes

and

Alexander Peacher

U

.S. commercial ties with the Western

Agreement Signed with Uruguay

Hemisphere were the focus of visits

A commitment to deepen the dynamic bilateral

to Uruguay and Brazil in October

commercial relationship between Uruguay and

2007 by Secretary of Commerce Carlos M.

the United States was the focus of the first visit.

Gutierrez. New cooperative efforts were

Gutierrez spent October 8 and 9, 2007, in the

launched, and agreements and letters were

capital city of Montevideo, where he met with

signed during the visits. The visits were the

Tabaré Vázquez, president of Uruguay; Reinaldo

result of ongoing discussions on a wide variety

Gargano, minister of foreign affairs; and Jorge

of commercial and trade issues that involve

Lepra, minister of industry. Gutierrez signed a

the Commerce Department and other U.S.

letter of intent with Uruguay that commits the

government agencies.

two governments to cooperate on issues of in-
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novation and competitiveness.

Innovation Symposium
The first cooperative effort under the letter of
agreement will be a symposium on innovation
that Uruguay will host in late March 2008. The
symposium will continue the work that began
at the Americas Competitiveness Forum, which
was held in Atlanta, Georgia, in June 2007.
The symposium will focus on the following countries of the Mercosur: Argentina,
Uruguay’s Foreign Minister Reinaldo Gargano (center) greets Secretary of Commerce
Carlos M. Gutierrez (second from left) at the entrance to the foreign ministry building
in Montevideo on October 9. During the visit, Gutierrez signed a letter of intent that
pledges the two countries to cooperate on issues of innovation and competitiveness.
(U.S. Department of State photo)

Brazil, Paraguay, and Uruguay. However,
participation from other Western Hemisphere
countries will also be welcome. The goal is not
to replicate the significant accomplishments of
continued on page 2
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existing mechanisms and institutions but to explore

percent from 2005. The United States is Brazil’s largest

and highlight new ways to spark innovation, to en-

single trading partner. Bush and da Silva recognize

hance national and regional competitiveness, and to

the benefits of a strong and dynamic commercial

ultimately create and sustain economic growth.

relationship and continue to foster the dialogue.

Growing Trade

U.S.–Brazil CEO Forum

The U.S.–Uruguay commercial relationship has

The inaugural meeting of the U.S.–Brazil CEO Forum,

seen significant growth in the past several years.

held on October 10 and 11 in Brasília, was the first in a

The relationship began with the creation of the Joint

series in which Brazil and the United States will part-

Commission on Trade and Investment in 2002,

ner with the private sector to make progress toward

and it continued with the negotiation of a bilateral

a number of goals. Those goals include strengthen-

investment treaty in November 2006 and the signing

ing bilateral economic and commercial relations,

of a trade and investment framework agreement

promoting bilateral trade and investment, increasing

in January 2007. This latest agreement will serve to

competitiveness in global markets, and advancing

deepen the relationship.

economic prosperity for the people of both countries.

“Uruguay has made great progress in opening

The forum is cochaired by Gutierrez and Allan Hub-

doors for business, creating advances in technology,

bard, director of the National Economic Council.

and improving education,” said Gutierrez dur-

The cochairs for Brazil are Miguel Jorge, minister

ing his visit. “By working together, both bilaterally

of development, industry, and foreign trade, and

and regionally, we can ensure that we have robust,

Dilma Rousseff, presidential chief of staff. Twenty top

dynamic business environments and flexible, skilled

Brazilian and American business leaders make up the

talent pools that are equipped to meet the challeng-

private-sector partners.

es of the 21st century and to compete globally.”

The forum made joint recommendations to the
government officials on how Brazil and the United

Strengthening Ties with Brazil

States can better promote trade, improve competitive-

Gutierrez next went to Brazil, where, during October

ness, and support an environment for the rapid and

10 and 11, he presided over the inaugural meeting of

secure movement of goods.

the U.S.–Brazil Chief Executive Officer (CEO) Forum

“The forum provided specific recommendations

and the third meeting of the U.S.–Brazil Commercial

for the U.S. and Brazilian governments on steps we

Dialogue in the capital city of Brasília.

can take to grow ties between our two countries,” said

The CEO Forum is made up of government

Hubbard. “In particular, [it] identified mechanisms,

and business leaders from both countries. Presi-

such as a bilateral tax treaty, that would promote

dent George W. Bush and Brazilian President Luiz

investment and trade. The CEOs also made recom-

“Lula” Inácio da Silva announced the forum during a

mendations on other areas for focus, including invest-

meeting at Camp David, Maryland. The Commercial

ment protection, infrastructure, biofuels, customs

Dialogue between the U.S. Department of Commerce

modernization, and support of innovation through

and Brazil’s Ministry of Development, Industry, and

intellectual property protection.”

Foreign Trade was launched in 2006 and focuses on
advancing commercial relations.
Brazil and the United States maintain a strong
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U.S.–Brazil Commercial Dialogue
On October 10, Gutierrez and Jorge presided over the

relationship with merchandise trade, which totaled

U.S.–Brazil Commercial Dialogue reporting session.

more than $45 billion last year, an increase of 15

Topics of discussion included the following:
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“ U N P R E C E D E N T E D T R A N S F O R M AT I O N ” S E E N I N C O L O M B I A

S

ecretary of Commerce Carlos M. Gutierrez led a second bipartisan U.S. congressional delega-

tion to Colombia on October 12–13, 2007, to show the positive economic and social changes
being driven by President Alvaro Uribe, a key U.S. ally in the region.
In remarks to the Bogotá Chamber of Commerce on October 12, Gutierrez said that he
wanted “members of the United States Congress to see what I have seen: an unprecedented
transformation of an entire country.”
In Bogotá, the U.S. delegation met with Uribe and members of his cabinet to discuss the
pending U.S. free trade agreement with Colombia. The delegation also met with labor leaders to
hear of the government’s efforts to reduce violence against trade unionists and to address human
rights issues.
On October 13, the group went to Bojayá, an Afro-Colombian community on the Pacific
Coast that the Colombian government has been assisting in its rebuilding efforts. In 2002, much

Secretary of Commerce Carlos M. Gutierrez (center) and members of a bipartisan
congressional delegation in Bojayá, Colombia, on October 13. This AfroColombian community has been the target of rebuilding efforts by President
Alvaro Uribe after years of violence at the hands of paramilitary groups and
rebels earlier this decade. (U.S. Department of Commerce photo)

of Bojayá was destroyed in the crossfire between rebel groups and paramilitaries, and the community suffered severe flooding in recent months.
The visit concluded in Medellín, where the delegation learned about Colombia’s plans to integrate former paramilitary members back into civil society. The group also visited
a flower farm. The fresh-cut flower industry in Colombia has emerged as a sustainable alternative to drug crop production. The industry has been a major success story under the
Andean Trade Preference Act, with exports to the United States valued at $450 million in 2006. Flower exports enter the U.S. market duty-free, and this trade supports an estimated
150,000 U.S. jobs.

• Enhancing trade facilitation as a result of bilateral

A Cooperative Effort

collaboration focused on Brazil’s customs modern-

The United States is committed to working coop-

ization plans, particularly plans for express delivery

eratively to improve overall economic and business

• Enhancing cooperation between the U.S. National

relations with Brazil and to encourage the public and

Institute of Standards and Technology and Brazil’s

private sectors in the respective countries to increase

National Institute of Metrology, Standardization,

and diversify the bilateral flows of goods and services.

and Industrial Quality
• Increasing collaboration between the U.S. Patent

The United States will host the next ministerial
meeting of the U.S.–Brazil Commercial Dialogue and

and Trademark Office and Brazil’s National Indus-

the next CEO Forum meeting in 2008. In the mean-

trial Property Institute

time, both governments will collaborate on how to

• Reducing the average time to register and open a
business in Brazil

best move forward with the recommendations put
forth by the CEOs.

The two countries also agreed to focus on
entrepreneurial and venture development, with an
eye toward building and maintaining a culture of free
enterprise. This focus includes establishing a task

Lorrie Lopes is the Brazil desk officer and Alexander Peacher is
the Uruguay desk officer in the Market Access and Compliance
unit of the International Trade Administration.

force to identify and address impediments to venture
capital investment.
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Ensuring Compliance with the European Union’s Data
Protection Directive
A conference hosted by the U.S. Department of Commerce and cosponsored by the European
Commission and the Article 29 Working Party on Data Protection examined the implementation
of the U.S.–European Union Safe Harbor Framework.
by

Damon C. Greer

challenges … It is the tension between the legitimate uses of information and the need for appropriate privacy for individuals that motivate us all
here to be here today.”
The meetings allowed the two government
entities, along with representatives of the U.S. business community and non-governmental organizations, to have a conversation about the European
Commission’s implementation of its directive on
data privacy (EU Directive 95/46/EC), the options
for complying with the EU’s regulatory framework,
and the performance of the Department of Commerce’s Safe Harbor program.

U

S. companies rely on data transfers to reap

Commitments under the Safe Harbor
Framework

economic efficiencies in business process

The conference was a product of a bilateral commit-

operations, to garner cost savings by con-

ment made by the European Commission and the

solidating data centers into one easily secured loca-

United States in 2000 about the regulation of transfers

tion, and to qualitatively improve services to global

of personal data from the EU to the United States.

clients. On October 15 and 16, 2007, as part of an

That commitment is called the U.S.–EU Safe Harbor

effort to facilitate the continued flow of data between

Framework. (See sidebar “About the U.S.–EU Safe

the member states of the European Union (EU) and

Harbor Framework,” on page 5) Under that frame-

the United States, representatives from the Depart-

work, both parties agreed to hold annual consultations

ment of Commerce and the European Commission

and information exchanges to facilitate understand-

met in Washington, D.C., to continue a series of

ing, to improve oversight, and to discuss related data

bilateral discussions on data transfers.

protection issues and opportunities. The last exchange

Underscoring the purpose of the gathering,
Michelle O’Neill, deputy under secretary for inter-

occurred on October 23–24, 2006, at the European
Commission’s headquarters in Brussels, Belgium.

national trade, noted in remarks to the attendees
has led to new business models and the increased

Mix of Government and Industry
Privacy Officials

need to exchange information among businesses

The October 2007 conference in Washington, D.C.,

and consumers, but has also presented some policy

was the largest meeting ever organized by the

that the “evolution of information technologies
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Department of Commerce as part of its commitment to implement the Safe Harbor program. The

About the U.S.–EU S afe Harbor Framework

conference featured five panels, 300 attendees, and
27 expert panelists from government, industry,
and civil society. For the first time, Canada and
Mexico participated on the panels, with representatives speaking on data protection and privacy in a
regional context.
The conference featured panelists from the
data protection authorities of Belgium, Germany,
Ireland, Italy, and Spain. In addition, global privacy officials from leading companies, including
General Electric, IBM, Intel, PricewaterhouseCoopers, Procter & Gamble, Schering-Plough, TransUnion, and TRUSTe, described their experiences
under the EU directive, the role they play in dis-

I

n 1998, the European Commission implemented EU Directive 95/46/EC, which

is more commonly known as the “data protection directive.”The directive would
have had a dramatic influence on cross-border flows of personally identifiable
information (PII) to countries whose data protection framework did not match
the directive’s provisions. It would have effectively allowed any of the EU member
states’ 27 data protection authorities to halt the transfer of PII.
To prevent stoppages of business data, the Department of Commerce,
the Federal Trade Commission, and the business community engaged with the
European Commission to design a mechanism to permit transatlantic data flows
to continue. As of 2006, more than $635 billion in transatlantic trade was at stake.
In 2000, the negotiations resulted in the issuance of an “adequacy”

pute resolution, and the paths they have chosen to

determination by the European Commission, which is known as the U.S.–EU Safe

follow the law.

Harbor Framework. Safe Harbor is a voluntary, self-certification program that

The conference’s five panels had these themes:

exempts companies from the liability they would otherwise risk, while simulta-

•Implementing the U.S.–E.U. Safe Harbor Framework

neously providing savings that would accrue from streamlining operations. U.S.

• Looking at global sourcing and data flows—compli-

organizations obtain this exemption by self-certifying that they adhere to the

ance and security in the global economy
• Examining EU’s data protection framework—12
years later

Safe Harbor privacy principles and will abide by the requirements for dispute
resolution by a third party.
Federal oversight of the Safe Harbor process is provided under section 5 of

• Implementing and enforcing corporate privacy rules

the Federal Trade Act of 1934. Under this authority, the Federal Trade Commission

• Exploring binding corporate rules and contractual

(FTC) investigates allegations of deceptive and unfair trade practices. Although

clauses

Protection Is Global
The conference’s keynote speaker, Fred H. Cate,
director of the Center for Applied Cybersecurity

self-certification is voluntary, failure to adhere to the principles may be viewed
by the FTC as a misleading trade practice. To date, 1,300 U.S. companies have
certified to Safe Harbor.
For more information about the U.S.–EU Safe Harbor Framework, visit
the program’s Web site at www.export.gov/safeharbor/.

Research at Indiana University, noted that while
“privacy is local,” protection is global. He portrayed
the global canvas of networks as a maze of conflicting rules and regulatory regimes, with simultaneous
global access to personal data from workstations
and with mobile applications whose data storage

2008 Conference, Certification Mark

capabilities humble the earliest personal computers’

In July 2008, the European Commission will host

capacities. Cate’s message on the complexities and

the next conference, which will have an expanded

uncertainties surrounding global data protection set

theme that recognizes the global nature of data

the stage for a vigorous discussion on possible solu-

protection and compliance. In addition, the Depart-

tions for protecting data in a global digital setting.

ment of Commerce and the European Commiscontinued on page 12
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Exports Show Growth in Third Quarter of 2007

For up-to-date information about U.S. exports,

In September 2007, U.S. exports of goods and ser-

look at the U.S. Export Fact Sheet, which is updated

vices posted year-to-date growth of 11.8 percent to

monthly on ITA’s Web page at www.trade.gov.

$1,194.4 billion, while imports increased 4.4 percent
to $1,721.9 billion. Total exports of goods and services in September were $140.15 billion (see chart).
The largest export markets for U.S. goods this

North American Steel Trade Committee Meets
in Laredo
Government and steel industry officials from

year were Canada ($183.2 billion through Septem-

Canada, Mexico, and the United States, gathered in

ber 2007, an increase of 5.9 percent over the same

Laredo, Texas, November 15–16, 2007, for the latest

period in 2006); Mexico ($101.9 billion, an increase

meeting of the North American Steel Trade Com-

of 2.1 percent); China ($46.8 billion, an increase of

mittee (NASTC). NASTC is a government-industry

16.6 percent); and Japan ($46.7 billion, an increase

collaboration that meets twice yearly. It provides a

of 5.8 percent).

forum for cooperation on policy matters affecting

Exports comprised 12 percent of U.S. gross

the North American steel market and industry. The

domestic product (GDP) in the third quarter of 2007.

International Trade Administration is the lead U.S.

Five years ago, in 2002, exports accounted for 9.7

government agency for the group, and works closely

percent of GDP. Forty years ago, in 1967, exports ac-

with the Office of the United States Trade Represen-

counted for 5.1 percent of GDP.

tative on NASTC matters.

U.S. Exports of Goods and Services, January 2005 through
September 2007 (billions of dollars)
$150
$130
$110
$90
$70
$50
$30
$10
01/2005

01/2006

Source: U.S. Department of Commerce, Bureau of the Census.
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within North America and future plans for improving

NEW S

Major topics of discussion at the November
meeting included issues relating to shipping steel

cient evidence to warrant initiating an antidumping investigation.

“After a fair and objective analysis of the data,

the recently launched North American Free Trade

[the Commerce Department] found insufficient evi-

Agreement (NAFTA) Steel Trade Monitor, which is

dence of dumping from Vietnam,” said David Spoon-

a public, online database of steel trade information

er, assistant secretary for import administration. “The

covering the three NAFTA countries.

department will continue to monitor apparel imports

Steel industry representatives provided a report

from Vietnam until the end of the administration and

on the state of the steel industry. It focused on

[will] work with all stakeholders to ensure an open

industry concerns regarding capacity expansion in

and transparent monitoring process.”

China, government support to the steel industry, and

The monitoring program covers certain textile

the need for NAFTA governments to strictly enforce

and apparel products from Vietnam. It began with

their trade remedy laws. The industry representatives

Vietnam’s entry into the World Trade Organization

also stressed their concerns regarding the economic

in January 2007 and will continue until January 19,

impact of developments in climate change policy.

2009. (See the January 2007 issue of International

The North American governments highlighted
their cooperation on trade policy matters, agreeing to

Trade Update.)
Under the terms of the program, the Com-

continue working toward a trilateral policy exchange

merce Department will complete a review every

on trade remedies. In addition, they agreed to contin-

six months to determine whether there is sufficient

ue their work on identifying potential border-related

evidence to initiate an antidumping investigation of

impediments related to shipping steel within North

any textile or apparel goods from Vietnam pursuant

America, in the context of the broader goals of the

to section 732(a) of the Trade Act of 1930.

Security and Prosperity Partnership of North America.

For this latest report, the department exam-

U.S. industry reaction to the meeting was positive.

ined import data for five different textile product

Mexico will host the next meeting, in the spring 2008.

groups—trousers, shirts, underwear, swimwear,

The NAFTA Steel Trade Monitor is available on

and sweaters—during the six-month period from

the Web at www.nastc.org/nasteel-index.html. Infor-

January to July 2007. Of the 486 total 10-digit Har-

mation on the Import Administration’s steel monitor-

monized Tariff Schedule (HTS) lines for the five

ing programs is available at http://ia.ita.doc.gov/steel/

groups, 317 had no imports from Vietnam. Of the

license/index.html.

remaining 10-digit HTS lines, many even had rising
unit values.

Review of Vietnamese Textile Imports Shows
No Evidence of Dumping

post import data for those product groups on the

On October 26, 2007, after reviewing the first six

Vietnam Textile and Apparel Import Monitoring

months of data from the monitoring program of

Program’s Web site at http://ia.ita.doc.gov/down-

apparel imports from Vietnam, the Import Admin-

load/vietnam-textile-monitoring/vtm-index.html.

The Commerce Department will continue to

istration (IA) announced that there was insuffi-
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December 5

CAFTA-DR Competitiveness
Forum: Tools of Trade and
Finance
Exton, Pennsylvania
www.buyusa.gov/philadelphia/271.
html
The U.S.–Central America–Dominican
Republic free trade agreement (CAFTADR) opens many opportunities for U.S.
businesses. This morning seminar will look
at strategies that are essential to business
success in the region. For more information,
contact Robert McEntire of the USFCS, tel.:
(202) 482-4493; e-mail: robert.mcentire@
mail.doc.gov.

December 5–7
CONEXPO Asia 2007

Guangzhou, China
http://conexpoasia.aem.org/EN/index.asp

With explosive annual growth and a high
demand for construction equipment
and services, the South China region has
become Asia’s boom area for building
and infrastructure. In 2006, this show attracted more than 13,100 visitors from 75
countries. International visitors accounted
for over 18 percent of total attendance. For
more information, contact Sophie Xiao of
the USFCS, tel.: +86 (29) 8667-4011, ext.
619; e-mail: sophie.xiao@mail.doc.gov.

December 7

BIS Essentials of Export
Controls

Austin, Texas
www.buyusa.gov/austin/events.html

This program will cover the key
information that exporters need to
know to comply with the U.S. Export
Administration Regulations. Counselors
and other professionals from the
Commerce Department’s Bureau of
Industry and Security (BIS) will cover
the U.S. export control system for commercial exports. For more information,
contact Karen Parker of the USFCS,
tel.: (512) 916-5939; e-mail: karen.
parker@mail.doc.gov.

Here is a selected list
of international trade
events of interest, including ITA-sponsored events,
as well as a selection of
upcoming international

December 6

Growth through
International Sales

Lake Havasu City, Arizona
www.buyusa.gov/arizona/gtis_havasu.
html

This half-day seminar is targeted at small
and medium-sized businesses to help
them better understand the details of
exporting, such as trade regulations and
documentation requirements, and to
hear from experienced Arizona exporters.
For more information, contact Kristian
Richardson of the USFCS, tel.: (602)
254-2907; e-mail: kristian.richardson@
mail.doc.gov.

December 9–13
Fire Department
Instructor’s Conference
Bahrain

Manama, Bahrain
http://fdicb07.events.pennnet.com/fl//
index.cfm

This conference, which is a replica of a similar
event in Indianapolis, Indiana, is the leading
exhibition and conference for fire industry
professionals in the Middle East. About 5,000
visitors and 40 U.S. exhibitors are expected.
For more information, contact Kevin Haley
of the USFCS, tel.: (202) 482-6434; e-mail:
kevin.haley@mail.doc.gov..

December 10–13
Projex Libya

Tripoli, Egypt
www.tradefairgroup.com/projexlibya

Projex Libya, incorporating Energy Libya
and Infrastructure Libya, will be a valuable sales and exhibition venue for U.S.
exporters in the fields of power generation,
transmission, and distribution; oil and gas
exploration and production; and building
and construction. For more information,
contact Kevin Haley of the USFCS, tel.:
(202) 432-6434; e-mail: kevin.haley@mail.
doc.gov.

trade fairs. The U.S. and

December 11

Foreign Commercial Service
(USFCS) maintains a

Intellectual Property
Rights in China

comprehensive listing

www.stopfakes.gov

of industry shows at

This program is part of a continuing
series of Webinars on the protection of
intellectual property rights in China. It is
sponsored by ITA’s China office and will
run from 11:00 a.m. to 12:30 p.m. Eastern time. For more information, or to
register, send an e-mail to chinaipr@
mail.doc.gov.

www.export.gov
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December 11–13
Power-Gen 2007

New Orleans, LA
http://pgi07.events.pennnet.com/fl//
index.cfm

This show is the electric power generation
industry’s largest event of its kind in the
United States. It will feature a multitrack
conference program and a curriculum of
preconference courses. The world’s largest
power exhibition will be held concurrently
with the conference. For more information,
contact Kevin Haley of the USFCS, tel.:
(202) 482-6434; e-mail: kevin.haley@mail.
doc.gov.

December 14

Export–Import Bank
Programs and Small
Business Update
West Long Branch, New Jersey
www.export.gov
The Export–Import Bank of the United
States works closely with the Department
of Commerce to boost foreign sales of
U.S. companies. This half-day workshop
at Monmouth University will review the
bank’s programs in detail and will offer
tips on how to use the bank as a marketing
tool. For more information, contact Thomas
Mottley of the USFCS, tel.: (732) 571-3641;
e-mail: thomas.mottley@mail.doc.gov.

On The Horizon
January 7–10

International Consumer
Electronics Show 2008
Las Vegas, Nevada
www.cesweb.org

This show is the world’s largest annual trade event for
consumer electronics. The 2007 show welcomed more
than 140,000 attendees and 2,700 exhibitors. For 2008,
the Commercial Service in Seoul has recruited a South
Korean buyer delegation to meet with U.S. suppliers.
For more information, contact Jennifer Harrington of
the USFCS, tel.: (202) 482-0595; e-mail: jennifer.harrington@mail.doc.gov.

January 17
Greece Webinar
Athens, Greece
www.export.gov

The USFCS can help U.S. companies sell their products
in Greece with a wide range of services. First-time exporters to Greece, as well as companies with experience
in the region, will benefit from the information that
will be offered in this Webinar. For more information,
contact William Kutson of the USFCS, tel.: +30 (210)
720-2146; e-mail: william.kutson@mail.doc.gov.

January 8–18, 2008
Clean-Energy Trade Mission
China and India
www.export.gov/cleanenergymission

This trade mission will visit five cities in China and
India. It will be an especially valuable opportunity
for U.S. exporters that offer clean-energy and
energy-efficiency technologies to make contacts
and sales. The deadline for applications has passed,
but for more information about upcoming opportunities in this field, contact Justin Rathke of
the Department of Commerce, tel.: (202) 482-7916;
e-mail: cleanenergymission@mail.doc.gov.

International Trade Update
is published monthly by the
Office of Public Affairs of the U.S.
Department of Commerce’s International Trade Administration
(ITA). You can read or download
the newsletter from ITA’s Web
site at www.trade.gov. To receive
notification by e-mail when new
issues are published, visit www.
trade.gov, click on International
Trade Update, and then click on
“Subscribe to this newsletter.”
For more information and
news, visit ITA’s Web site at
www.trade.gov or contact the
Office of Public Affairs, International Trade Administration,
1401 Constitution Avenue NW,
Washington, DC 20230; tel.:
(202) 482–3809.

Gatun Locks on the Atlantic side of the Panama Canal. In a 2006 referendum,
Panamanians authorized a major reconstruction project for the canal, which will create a demand for technology and services that U.S. companies will be able to fulfill.

Market of the Month:
Panama
With its strategic location at the meeting point of two oceans
and two continents, Panama has historically served as the crossroads of trade for the Americas. Today, the country is not only
a maritime shipping and air transport hub, but also an international trading, banking, and services center.
Panama’s dollar-based economy offers low inflation and
zero foreign exchange risk, and its legal and regulatory regimes
are business friendly. Its government is stable, democratic, and
reform-minded, and it actively seeks foreign investment in all
sectors—especially services, tourism, and retirement properties.
Panama’s economy is based primarily on a well-developed
services sector, which accounts for about 80 percent of its gross
domestic product (GDP). Benefits include the Panama Canal, a
well-established banking and insurance sector, the Colon Free
Zone (CFZ), container ports, and flagship registry. Manufacturing
and mining account for roughly 14 percent of GDP.
The CFZ is the world’s largest free trade zone, importing
and reexporting more than $14 billion worth of goods annually.
It is a vital trading and transshipment center that serves the region and the world.
In 2006, Panamanians approved a $5.25 billion project to
expand the capacity of the Panama Canal. In conjunction with
the planned expansion of port facilities on both coasts, the
projects will solidify Panama’s unique global logistical advantage. The projects will also generate enormous requirements for
technology, goods, and services. Participation is expected to be
global, and competition will be fierce.
Panama has the potential for substantial growth in the
areas of electric power generation, health care services, port services, land development, road construction, water distribution
and purification, telecommunications, and tourism.
U.S. companies seeking help in entering or expanding in the
Panamanian market should look to the Department of Commerce’s
Commercial Service. With a network of domestic offices across the
United States (see list on page 11) and specialists located in more
than 80 countries overseas, the Commercial Service can use its
global presence and international marketing expertise to help U.S.
companies sell their products and services worldwide.

Christopher A. Padilla
Acting Under Secretary of Commerce for International Trade
Charles Skuba
Director, Office of Public Affairs
John Ward
Editor
Web edition and electronic
dissemination:
Jeremy Caplan
Copyediting:
Publications Professionals LLC
Calendar editor:
Lorri Crowley
Production assistance:
Michele Robinson
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(A longer version of this article is available online at www.export.
gov/articles/MoM_PanamaOct2007.asp.)
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Commerce Department and Kauffman Foundation
Launch Partnership to Promote Entrepreneurship
A new Web-based resource and a series of upcoming symposia are part of a public–private partnership designed to advance entrepreneurship and economic growth throughout the world.
by

John Ward

R

ecent economic research has shown that
countries that create political and economic infrastructures that foster entre-

preneurial development are more likely to achieve
higher growth rates. Those growing economies are
also more likely to be fertile markets for U.S. goods
and services.
With that information in mind, the International Trade Administration (ITA) and the Ewing
Marion Kauffman Foundation announced on
November 7, 2007, a new public–private partnership. The partnership will focus on leveraging the
entrepreneurial leadership of the United States
to advance economic growth domestically and

The first phase of Entrepreneurship.gov was launched on November 7, 2007.
Visitors to the site can preview the contents, view a video of things to come, and
sign up to receive more information.

around the world.
educational content, policy papers, and information

A Comprehensive Resource
The United States has long encouraged the key

about entrepreneurship events worldwide.
A series of overseas symposia in target markets

elements of entrepreneurship: business creation,

is planned to further disseminate the information

innovation, and competition. In recent years, other

provided on the Web site. The goal of the symposia

countries have sought guidance on how they too

will be to empower grassroots groups of domestic

can invigorate their economies through poli-

entrepreneurs to develop policy recommendations

cies and programs that encourage the creation of

for their local or national policy-makers that will

high-growth businesses and thereby replicate U.S.

increase their ability to form new enterprises, to

success in entrepreneurial achievement.

create jobs, and to increase wealth. ITA plans to

One of the primary goals of the new partnership
will be to assist those countries in developing the

host its first symposium under this partnership in
India in January 2008

right policy environment that will allow entrepreneurs to organize and operate a business venture.
The partnership will create a comprehensive

Expanding Markets Abroad
“Ultimately, the initiative will seek to promote

Web-based resource to advance entrepreneurship.

economic growth, innovation, and entrepreneur-

The site, which is accessible at www.entrepreneur-

ship, thereby expanding markets for entrepreneurs

ship.gov, is designed to be a one-stop resource for

in the U.S. and abroad and stimulating increased

domestic and international interest in the U.S. ap-

levels of productivity and standards of living in

proach to entrepreneurship. It will include research,

countries throughout the world,” said Carl Schramm,
continued on page 12
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U.S. Export Assistance Centers
U.S. Export Assistance Centers (USEACs) are located in more than 100 cities throughout the United States. They are supported by five
federal agencies, and serve as one-stop shops that provide small and medium-sized businesses with hands-on export marketing and
trade finance support. For more information, visit the U.S. government’s export portal, www.export.gov.

ALABAMA
Birmingham: (205) 731-1331

HAWAII/PACIFIC ISLANDS
Honolulu: (808) 522-8040

NEBRASKA
Omaha: (402) 597-0193

RHODE ISLAND
Providence: (401) 528-5104

ALASKA
Anchorage: (907) 271-6237

IDAHO
Boise: (208) 364-7791

ARIZONA
Phoenix: (602) 640-2513
Tucson: (520) 670-5540

ILLINOIS
Chicago: (312) 353-8040
Libertyville: (847) 327-9082
Peoria: (309) 671-7815
Rockford: (815) 316-2380

NEVADA
Las Vegas: (702) 388-6694
Reno: (775) 784-5203

SOUTH CAROLINA
Charleston: (843) 746-3404
Columbia: (803) 738-1400
Greenville (Upstate): (864) 250-8429

ARKANSAS
Little Rock: (501) 324-5794
CALIFORNIA
Bakersfield: (661) 637-0136
Fresno: (559) 227-6582
Indio/Cabazon: (760) 772-3898
Ontario: (909) 466-4134
Los Angeles (Downtown): (213) 894-4231
Los Angeles (West): (310) 235-7104
Monterey: (831) 641-9850
Newport Beach: (949) 660-1688
Oakland: (510) 273-7350
San Rafael (North Bay): (415) 485-6200
Sacramento: (916) 566-7170
San Diego: (619) 557-5395
San Francisco: (415) 705-2300
San Jose (Silicon Valley): (408) 351-3390
Ventura County: (805) 488-4844

INDIANA
Indianapolis: (317) 582-2300
IOWA
Des Moines: (515) 288-8614
KANSAS
Wichita: (316) 263-4067
KENTUCKY
Lexington: (859) 225-7001
Louisville: (502) 582-5066
LOUISIANA
New Orleans: (504) 589-6546
Shreveport: (318) 676-3064

NEW HAMPSHIRE
Portsmouth: (603) 334-6074
NEW JERSEY
Newark: (973) 645-4682
Trenton: (609) 989-2100
NEW MEXICO
Santa Fe: (505) 231-0075
NEW YORK
Buffalo: (716) 551-4191
Harlem: (212) 860-6200
Long Island: Harlem Export
Assistance Center
New York: (212) 809-2675
Rochester: (585)-263-6480
Westchester: (914) 682-6712

MAINE
Portland: (207) 541-7430

NORTH CAROLINA
Charlotte: (704) 333-4886
Greensboro: (336) 333-5345
Raleigh: (919) 281-2750

COLORADO
Denver: (303) 844-6001

MARYLAND
Baltimore: (410) 962-4539

NORTH DAKOTA
Fargo: (701) 239-5080

CONNECTICUT
Middletown: (860) 638-6950

MASSACHUSETTS
Boston: (617) 424-5990

DELAWARE
Served by the Philadelphia, Pennsylvania,
U.S. Export Assistance Center

MICHIGAN
Detroit: (313) 226-3650
Grand Rapids: (616) 458-3564
Pontiac: (248) 975-9600
Ypsilanti: (734) 487-0259

OHIO
Akron: (330) 237-1264
Cincinnati: (513) 684-2944
Cleveland: (216) 522-4750
Columbus: (614) 365-9510
Toledo: (419) 241-0683

DISTRICT OF COLUMBIA
Served by the Arlington, Virginia,
Export Assistance Center.
FLORIDA
Clearwater: (727) 893-3738
FT. Lauderdale: (954) 356-6640
Jacksonville: (904) 232-1270
Miami: (305) 526-7425 ext. 27
Orlando: (407) 968-8122
Tallahassee: (850) 942-9635
GEORGIA
Atlanta: (404) 897-6090
Savannah: (912) 652-4204

MINNESOTA
Minneapolis: (612) 348-1638
MISSISSIPPI
Mississippi: (601) 965-4130

OKLAHOMA
Oklahoma City: (405) 608-5302
Tulsa: (918) 581-7650
OREGON
Portland: (503) 326-3001

MISSOURI
St. Louis: (314) 425-3302
Kansas City: (816) 421-1876

PENNSYLVANIA
Harrisburg: (717) 872-4386
Philadelphia: (215) 597-6101
Pittsburgh: (412) 644-2800

MONTANA
Missoula: (406) 542-6656

PUERTO RICO
San Juan (Guaynabo): (787) 775-1992/1974

SOUTH DAKOTA
Sioux Falls: (605) 330-4264
TENNESSEE
Knoxville: (865) 545-4637
Memphis: (901) 544-0930
Nashville: (615) 259-6060
TEXAS
Austin: (512) 916-5939
Fort Worth: (817) 392-2673
Houston: (281) 449-9402
Grapevine: (817) 310-3744
San Antonio: (210) 228-9878
South Texas: (956) 661-0238
West Texas: (432) 552-2490
UTAH
Salt Lake City: (801) 255-1871
VERMONT
Montpelier: (802) 828-4508
VIRGINIA
Arlington: (703) 235-0331
Richmond: (804) 771-2246
WASHINGTON
Seattle: (206) 553-5615
Spokane: (509) 353-2625
Tacoma: (206) 553-5615
WEST VIRGINIA
Charleston: (304) 347-5123
Wheeling: (304) 243-5493
WISCONSIN
Milwaukee: (414) 297-3473
WYOMING
Served by the Denver, Colorado,
Export Assistance Center

Entreprenewship

Ensuring Compliance

continued from page 10

continued from page 5

president and chief executive officer of the Kauff-

sion have agreed to establish ongoing exchanges

man Foundation.

on issues pertinent to privacy, data protection, and

The Kauffman Foundation of Kansas City,

compliance. An informal group will work to foster

Missouri, is a private, non-partisan foundation that

regular communications between the EU and the

works with partners to advance entrepreneurship

United States.

in the United States and to improve the education

The Commerce Department also plans to intro-

of children and youth. Ewing Marion Kauffman, the

duce a certification mark for companies that certify

late entrepreneur and philanthropist, established

to Safe Harbor. The mark will validate companies’

the Kauffman Foundation in the mid-1960s.

compliance with the privacy principles and will
show their adherence to the enforcement framework

John Ward is a writer in the International Trade Administration’s Office of Public Affairs. Cameron Cushman of the
International Trade Administration’s Market Access and
Compliance unit assisted with this report.

established under Safe Harbor. Its use will be valid
for one year, with an annual renewal when a company recertifies.
The dialogue on the U.S.–EU Safe Harbor
Framework will continue in the coming months and
years. As Cate noted at the October conference, “Safe
Harbor is an adolescent now at a very difficult age.”
It is widely accepted that this “teenager” will reach
maturity. Efforts to streamline other choices for complying with the EU directive will continue. In a world
where more than 70 countries have either enacted
or are planning to enact data protection regimes,
challenges to U.S. companies’ requirements will only
grow. The U.S.–EU Safe Harbor Framework is but one
possible solution.
Damon C. Greer is an associate director in the Manufacturing
and Services unit of the International Trade Administration
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